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(Poglavlja: Istorijski korijeni spina, Tri principa uticaja na
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3 3. Vesna Lamza — Posavec, Javno mnijenje (1 dio), Zagreb,
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M. Vilovi¢ G. i Kunczik M. (2009)

3. Istrazivacko novinarstvo, FES, Sarajevo, dostupno na:

6 Istrazivacko novinarstvo http://library.fes.de/pdf-files/bueros/sarajevo/06911.pdf -
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11 | Kreacija imidZa i identiteta 2. Jasna Durakovi¢ (2011) Uloga odnosa s javnoséu u
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1. Mejovsek, Milko, Metode znanstvenog istrazivanja u
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2. Petz, Boris/Kolesari¢, Vladimir/Ivanec Dragutin, Petzova
12 Metodologija komunikoloskih statistika ~—  Osnovne  statisticke  metode za
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3. Coakes, Sheridan, SPSS — Analiza bez muke, Kompjuter
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